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OEJECTP/ES: 

To provide the student v/ith an opportunity to ir.iole-
ment principles and theories learned in preceding courses 
in the applied nature of a nlaceraent program. Through 
observ^ing nor:Tial business hours (one half day oer v;eek) 
and by being involved in actual v/orking conditions, the student 
viill be encouraged to produce v;ork on an organised, 
scheduled basis v/ithin a structured context. 

STUDENT GOALS: 

To acquire a broad v/orking kno'vledge of two areas of 
either nedia, industry or retail ad.vertising departiaents, 
orocedures and svstems, 

METHOD: 
the student v/ill have the option of selecting from a 

list of participating employers, tv/o conpanies v/here he/she 
v/ill be involved for approximately six v/eeks each on a -half 
day basis( V/ednesday afternoons, 1pm to 5p̂ i. ) 
Those students v/ith the highest achievement in advertising 
sub.jects v/ill be considered first if duplication of choices 
results. 

STUDENT EVALUATION: 

Students v/ill be evaluated on the basis of reports 
from particioating em.oloyers as v/ell as input from the 
instructor. Students v/ill be responsible for signing the 
evaluation forms along v/ith the participating employer. 
The student * s academic record v/ill reflect the following 
grade for this program: 

STUDENT FLACEr̂ IENT PROGRAM 
Either S ~ Satisfactory 

U - Unsatisfactory 

STUDENT RESPONSIEILITIES: Under 
instructor, the student v/ill be required to: 

(i) subriit an introductory letter to the cho-sen 
emiployer along v/ith a one page resume before 
each placement period 

(ii) be available to the employer as the program 
t imetab1e st ipulat es 

(iii) keep a v/ork log up-tc-cate as outlined by the 
instructor for submission at the end of each 
placement period 

(iv) submiit a letter of thanks to each participating 
employer after each session 
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Student responsibilites ...continued 

(v) Oral T̂ resentation to the class of student's 
v;ork experience in one of tv/o cho-sen areas 
To be presented after the last x-/ork session 
This presentation should be structured and 
make use of material examples and perhaps 
handouts. The time stioulation for tiiC or: 
sentation is a minimurn oi ten minutes ai 
m.aximum of 15 minutes. 

G. 7 Note: unoice ol topic snould in some v/c 
related to v;ork experience or some subjec 
in a similar field. 
(check v;ith the instructor) 

Important: All copies of letters, logs, outline of oral 
presentation( submitted to instructor a v/eek 
previous) etc. must be submitted to the 
instructor as a prerequisite to receiving a 
grade for the orogram. 
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